Programme BBA
Course Code
Course Title Creativity, Innovation, and Business Development
Type of Course | MDC

Semester |

Academic 106-199
Level
Course Details Credit Lecture per | Tutorial Practical Total Hours
week per week per week
3 3 - - 45
43
Pre-requisites
Course This course explores the intersections of creativity, innovation., and
Summary business development, focusing on how these elements combine to spark

new ideas, drive technological advancements, and create sustainable
business models in a competitive global marketplace. Students will
engage with concepts from design thinking, lean startup methodologies,
and disruptive innovation theories to understand how businesses can
innovate products, services, and processes. Through a blend of lectures,
case studies, hands-on projects, and guest speakers, participants will learn
to harness their creative potential, apply innovative thinking, and develop
practical strategies for business growth and development.

Course Outcomes (CO):

CcO CO Statement Cognitive Knowledge Evaluation

Level* Category# Tools used

COl | Enable the learner to understand the u C Standardized
concept and meaning of creativity, and Test

its importance in various domains,
including business

CO2 | Enable the learner to identify and Ap P Observation
develop creativity skills and personal and Practical
qualities necessary for fostering Skills
innovation

CO3 | Enable the learner to use creativity Ap P Observation
tools and techniques and Practical

Skills

CO4 | Enable the learner to understand the U C Standardized

concept and types of innovation, the Test

relationship between creativity and
innovation, and the role of iInnovation
in business development.

CO5 | Enable the learner to analyse the Ap P Case Study
characteristics of successful
entreprencurs  and understand the
entrepreneurship process and the
concept of a business model.

COG | Enable the learner to explore and Ap P Observation
evaluate the role of agencies for and Practical
innovation in Kerala and their Skills

contributions to promoting
entreprencurship and innovation.
* - Remember (R), Understand (U), Apply (Ap), Analyse (An), Evaluate (E), Create (C)
# - Factual Knowledge(F) Conceptual Knowledge (C) Procedural Knowledge (P)
Metacognitive Knowledge (M)

Detailed Syllabus:

[ Module | Unit [ Content | Hrs | Internal | External |
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| (45) [ (25) (50)
| Understanding Creativity 9 20 12
| | Creativity — Nature, Concepts and Meaning.
2 | Creativity skills & personal qualities.
3 | Role of creativity 1in business.
4 | Techniques to foster creativity: Brainstorming
5 | Role Playing
6 | Incubation
7 | Creativity tools and techniques: SCAMPER
8 | Mind Mapping
11 Innovation and its Role in Business 9 12
6 | Meaning, Nature
7 | Types of innovation
8§ | Relationship between creativity and innovation —
Differences
9 Relationship between creativity and innovation —
Similarities
10 | Role of innovation in business development.
|1 | Bamiers to innovation
12 | Ways to overcome the barriers.
11 Introduction to Entrepreneurship 9 12
10 | Meaning Namre and concepts of entrepreneurship
11 | Meaning Nature and concepis of intrapreneurship
12 | Charactenistics of successful entrepreneurs
13 | Entrepreneurship Process
14 | Concept of Business Model
15 | Importance of Entrepreneurship Ecosystem
16 | Importance of Entrepreneurship for Economic
Development
v Business Development through Entreprencurship 9
17 | Steps in starting a new venture and entreprencurship 14
challenges
18 | Idea generation, Evaluation, and Opporiunity Assessment
19 | Business Plan — Concepts
20 | Business Plan — Components
21 | Business Plan — Importance
22 | Entrepreneurial Marketing and Financing a New Venture
v Open Ended Module
l K-DISC, KIED, Kerala Startup Mission, National | 9 5
Innovation Foundation, Innovation and Entrepreneurship
Development Centres, efc.
Mapping of COs with PSOs and POs:
PSO | PSO | PSO | PSO4 | PO1 | PO2 | PO3 | PO4 | PO5 | PO6 | POT

1 2 3




cO 2 2 2 2 1 2 1 3 2 | 2
I

coO 3 2 3 | 2 2 I 3 3 2 3
2

cO 3 2 2 I 1 2 2 3 3 2 2
3

co 2 2 ! 2 1 1 2 2 2 2 1
-4

cO 3 2 3 2 2 1 2 3 2 2 3
5

coO 2 2 3 1 1 2 2 2 2 3 3
i)

Correlation Levels:

Level Correlation
- Mil
1 Shghtly / Low
2 Moderate / Medium
3 Substantial / High

Assessment Rubrics:

Mode of Assessment — CCA (Continuons Comprehensive Assessment) -

Summative Assessment (SA)
a. Written test
b. Open hook test
c¢. Laboratory report
d. Problem based assignments
e. Individual project report
f. Case study report
g. Team project report
h. Literature survey
1. Standardized Test
Formative Assessment (FA)
l. Practical Assignment
m. Viva
n. Quiz
o. Interview
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i LG A

Class Discussion

Seminar

Group Tutorial work

Home assignmenis

Self and peer Assessments
Oral presentations
Observation of practical skills
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